
Food Hero Kids Tasting Survey: Engaging Children in Healthy Food 
Choices and Transforming the School Environment in Oregon

Background
The Oregon State University Extension
Service developed the Food Hero (FH)
social marketing campaign in 2009 to
increase fruit & vegetable (F&V)
consumption of low-income Oregonians
through education and policy, systems and
environmental change activities aimed
ultimately at lowering obesity. The
campaign is guided in part by the social
cognitive theory.
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Results
In FFY 2017:

• 971 youth participated in EFNEP nutrition classes

• 6,881 assessments were completed in eight EFNEP
counties

• In Jackson County, a fifth grader sent a letter to the
Kennedy Elementary School director advocating for
better quality food in the cafeteria.

• The Food Hero Mexican Vegetable and Beef Skillet Meal
is now part of the lunch menu of all schools in the
Medford district.

Conclusions and Implications
Since it’s inception, the FH recipe project
has reached thousands of children and their
parents and caregivers, providing them with
hundreds of healthy, kid-approved recipes.

The FH campaign continues to transform
communities al across the state, and every
time a FH recipe is consumed an Oregonian
is a step closer to meeting their daily F&V

intake.

Contact Us:  
Food.Hero@oregonstate.edu
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Methods
In schools where ≥ 50% children qualify
for free and reduced meals, the FH recipe
project, which formulates and shares
recipes to help families and foodservice
sites access and prepare healthy recipes, is
evaluated using the Kids Tasting
Assessment. The tool has 3 objectives: 1)
Identify FH recipes most liked by children;
2) Encourage children to taste-test and
promote FH among parents, peers, and
stakeholders & 3) Have FH educators and
community partners share the results to
promote recipe use.

For more information about our evaluation tools, resources and beyond, visit https://foodhero.org/community-toolkit
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